
Economic Impact of Tourism – year on year comparisons 
2023 2022 2019 2023 v 2022 2023 v 2019 2023 v 2019

7,171,000 6,637,000 7,762,189 8% -8% -8%
£317,832,000 £296,715,000 £344,171,316 7% -8% -11%

Overnight trips
344,000 356,000 402,000 -3% -14% -14%

1,054,000 1,051,000 1,258,000 0% -16% -16%
£84,631,000 £82,477,000 £89,582,000 3% -6% -13%

£459,754,000 £434,046,000 £495,732,750 6% -7% -10%

8,150 7,702 8,794 6% -7% -11%

Nominal values (not taking inflation into account). Real terms values (adjusted for inflation)
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Actual jobs

Pre-pandemic 
Real-term value*

343,000

Overseas
£16,294,000

Percentage of all employment
10%

Total Tourism Value
£459,754,000

Full time equivalent jobs
5,861

Total actual tourism related employment

Total visitor spend
Adjustments made to avoid double-
counting (e.g spending on retail and 
catering at attractions or accommodation, 
or travel spend taking at the origin of the 
trip).

£375,837,000

Indirect / induced spend
£83,917,000

Year-on-year 
comparison

Pre-pandemic 
Nominal value*

Day Trips
Day trips volume
Day trips value

Number of trips
Number of nights

1,054,000

Associated spend 

Total staying spend

£9,579,000

Economic Impact of Tourism – Headline Figures Cherwell - 2023

Total staying trips
Total day trips344,000

7,171,000

Total staying nights

Total day trip spend

£84,631,000

£317,832,000

UK
293,000

UK
711,000

UK
£68,337,000

Overseas
51,000

Overseas

Total number of trips (day & staying)
7,515,000

8,150

Trip value

Total value

Includes maintenance spending 
on second homes, boats, static 
vans and household spending 
linked to VFR. 

FTE employment figures includes 
direct, indirect and income-
induced jobs. 
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7%

23%

35%

10%

25%

Breakdown of Expenditure 
Accommodation

Shopping

Food and drink

Entertainment

Travel

54%
46%

Type of Accommodation

Paid
Accommodation

Friends / relatives
/ second homes

81%

13%
6%

Type of Employment
Direct (tourism
industries)

Indirect

Induced

28%

46%

21%

5%

Trips by Purpose

Holiday

Business

Friends / relatives

Other

Study


	Full Report with comparison



