Economic Impact of Tourism — Headline Figures
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Adjustments made to avoid double-
counting (e.g spending on retail and
catering at attractions or accommodation,
or travel spend taking at the origin of the
trip.

Economic Impact of Tourism — Year on year comparisons

Day Trips 2018
Day trips Volume 6,810,612
Day trips Value £300,545,347
Overnight trips

Number of trips 1,183,000
Number of nights 4,618,000
Trip value £407,103,000
Total Value £901,046,000
Actual Jobs 15,493
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Seasonality - Day visitors
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Jan Feb | Mar | Apr | May | Jun Jul Aug | Sep Oct Nov | Dec
== Day trips | 7.7% | 7.0% | 7.7% | 8.7% | 9.0% | 8.5% | 9.0% | 11.1% | 8.4% | 7.1% | 83% | 7.6%
e==Day spend | 8.1% | 5.3% | 7.7% | 7.1% | 9.1% | 7.0% |10.0% | 11.1% | 8.8% | 7.4% | 9.7% | 8.8%
Seasonality - Overnight visitors
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Jan | Feb | Mar | Apr | May | Jun Jul Aug | Sep | Oct | Nov | Dec
=== Qvernight trips | 5.8% | 7.5% | 7.9% | 7.6% | 9.3% | 7.9% |10.8%| 9.7% | 8.3% | 7.3% | 7.2% |10.6%
=== Qvernight spend | 5.1% | 6.1% | 8.0% | 9.1% [11.1%| 6.8% |13.5%|12.5%| 7.7% | 5.2% | 5.9% | 8.8%
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