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Economic Impact of Tourism — Headline Figures
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Includes maintenance spending Associated spend
on second homes, boats, static =~ ——
vans and household spending DL
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Indirect / induced spend
£224,760,000

Total Tourism Value
£901,046,000

Oxford - 2018
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Adjustments made to avoid double-
counting (e.g spending on retail and
catering at attractions or accommodation,
or travel spend taking at the origin of the
trip.

Economic Impact of Tourism — Year on year comparisons

Day Trips 2017
Day trips Volume 6,382,546
Day trips Value £277,547,677
Overnight trips

Number of trips 1,166,000
Number of nights 4,715,000
Trip value £405,979,000
Total Value £873,523,000
Actual Jobs 15,039

2018
6,810,612
£300,545,347

1,183,000
4,618,000
£407,103,000

£901,046,000
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Annual variation
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Trips by Purpose

Type of Accommodation

B Holiday
M Paid
Accommodation M Business
M Friends / relatives
71% M Friends / relatives
/ second homes = Other
Study
Breakdown of expenditure Type of employment
B Accommodation B Direct (tourism
industries)
B Shopping
B Food and drink ® Indirect
W Entertainment
Induced
Travel
Seasonality - Day visitors
18.0%
15.0%
12.0%
9.0% J%ﬁ
6.0%
3.0%
Jan feb Mar | Apr | May | Jun Jul Aug | Sep Oct Nov | Dec
e Day trips 7.6% | 7.5% | 7.2% | 8.0% | 8.8% | 9.2% |11.1% | 8.9% | 8.9% | 8.0% | 6.0% | 8.8%
———Day spend| 7.2% | 6.4% | 6.6% | 8.1% |11.4%| 7.9% | 8.4% |11.6% | 9.8% | 8.4% | 5.6% | 8.6%

Seasonality - Overnight visitors

18.0%

15.0%

12.0%

9.0%

6.0% p— N /

3.0% Jan | feb | Mar | Apr | May | Jun Jul | Aug | Sep | Oct | Nov | Dec
=== Qvernight trips | 5.0% | 7.8% | 7.0% | 8.6% | 8.7% | 8.1% |12.0%|11.3%| 7.4% | 8.3% | 6.9% | 8.8%
=== Qvernight spend | 4.8% | 5.6% | 9.0% | 7.8% | 9.7% | 8.9% |12.8%(10.8%|10.2%| 5.2% | 5.2% |10.0%
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